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2007

Launch

Launched in 2008 as a

boutique PR & Events
agency with focus on
startup businesses
and lifestyle brands.

Expand

Introduced Digital Media

Services as a support unit

to PR activities. Relocated
offices to double office
space and workforce.

Adapt

Adapting to shift in
marketing trends,
Digital Media Buying was
added as a 3rd service.
Tie-Up with New York
office for global brands.

Talk

Welcomed Digital
Influencers into our
management sphere by
offering opportunities for
clients with regional rising
digital
personalities.

2023

Create

Full support for
companies on
Marketing, Reputation
Management, Trainings,
and
Affiliates in the region
with brands
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Service Reach

PAZ Marketing’s offices are based out of Dubai
in the United Arab Emirates. From our main
office, we cover the GCC & Levant with an on-
ground activation team available in Saudi

Arabia.

Through our network of Tie-Ups, we can offer
reach into North Africa and the American
Market with the help of business partners who
are available on demand for PR and Digital

Support.

#PAZMarketing
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Client Management

ALL THE NAMES WE MADE FAMOUS

20000 100+ 400+

i Hours Invested Clients serviced Completed independent
i Since Launch in mul<ple industries Projects i

What makes PAZ Marketing successful is that they treat clients and their business as their own and
that is what makes the whole difference. I love their passion for the work they do.

~ Elsa Abi Nader (Marketing Director @ Harley-Davidson MENA)

#PAZMarketing



What Makes Us Different

< Positioning ourselves as an extension of a client’s marketing
team as opposed to a 3" party supplier

< Specialized in all types of business and industries for 15 years

> Active members of society as celebrity hosts, TV anchors
and newspapers columnists

> Experience on local and multinational brands

< Strong marketing professionals in all areas; many with 2-3
deep and strong foundation experience in different fields

> Kings of launching startups having launched 6 of the
region’s biggest online e-commerce platforms

> Branding and Profiling people in Business Offline & Online

< Providing a full 360 communication experience combining
traditional PR, events management and social media
consultancy




Zeina Akkawi

Entrepreneur

/'..

Founder of PAZ Marketing Management with office in Dubai
and representation office in Saudi Arabia

Partner at Seamless Renovations; a full-fledged event
production company based in Dubai catering to all events in
the region

Board Member at the Arab Fashion Council

Committee Member at MUREX D’OR awards

The Woman behind all the main digital techs/.com’s launches
Trainer introducing “Humanizing PR” program for Leaders and
Entrepreneurs

Moderator and Speaker at events and Media outlets

22 years of experience working with tourism government
bodies luxury brands and channels

Lead the “Rebuilding Irag” PR effort for 2 years

A Dubai socialite participating in local social activities

Owns and Hosts an Arabic Podacast / Youtube Show delw a5
Social Media trainers and guider for the public under
“EntaPreneurship” segment in Arabic
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Marketing & PR Management

THE RIGHT MESSAGE. THE RIGHT PLACE. THE RIGHT TIME

Strategic
Programs

Media
Relations

Affiliate
Marketing

-—- N
- AY
-

E ’ Profiling and Branding

Activations e Develop plans to build

Management
Reputation

Management

Personalities and CEQ’s

Social Media

Database
Management

Consult and Provide plans
to clients (yearly) on
deliverables to increase
exposure online ~--____. -

Events Management

upport idea spread through
“~~_-- tactical push for campaigns with
on-ground activations.

#PAZMarketing
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Digital Video Content

ADAPTING TO THE CHANGING LANDSCAPE

A Ch an g e |S CO m | n g M OV' ng PAZ Marketing’s new service will shift and focus on

working with clients to develop their own digital content.
. . Lead by consumption of video in the region, we believe
frO m Cla SS I Ca I M a rketl ng to this change will be in the center of the battle to remain
relevant in the consumer space while using our

OW n e d Digita | CO nte nt . marketing network to drive this new service.

#PAZMarketing
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Digital Management

TAKING YOUR MESSAGE TO THE CONSUMER

O/ ISthe estimated number
? 3 0 of regional mobile
penetration in theregion

With the Middle East’s internet scene being one of the world’s fastest
growing sectors, itis imperative for clients to focus on develop a

digital strategy to compliment their marketing efforts.

Service include content development, social listening, competition
monitoring and analytics to help clients transition their business to
the online space and remain in-line with their overall marketing

strategy.

\

Marketing




————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————

Influencer Management

USING DIGITAL PERSONALITIES TO REACH CRITICAL MASS

Identification
Identify the correct digital Work with client and influencer
personalities to work with. to develop the best content in-

line with marketing goals.

Distribute

Make sure correct channels are

Management

Funneling client work and

managing the time/space to deployed to deliver the

develop content. message.

#PAZMarketing
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INFLUENCER’S Management

SOCIAL MEDIA AND INFLUENCER’S TACTICS

DRIVE
BRAND
AWARENESS

LEADS




________________________________________________________________________________________________________________________________________

#CONTENT

CONTENT STRATEGY

LOCATION REVIEWS AND CONTENT CREATION

i > Goals:
> Set Growth KPI (Fan Target)
> Select the right targeted influencer (Nano, Micro, Macro)

> Plan the messaging in ENG — ARA via documents

> Define Demographic Target and relevant usable hashtags

> Define Boosting Budgets to compliment all of the above

> Build Database through tactical activation and
competitions

Organic Paid
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#CONTENT

CONTENT TYPES

LOCATION REVIEWS AND CONTENT CREATION

Product Focus Historical Content

Video Content Entertainment & Seasonal

Announcements & Launches Data Collection




DIGITAL PORTFOLIO
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IN A NUTSHELL

> A revenue transformation company

> Helps brands and publishers build and rebuild their digital
presence and ads infrastructure

> Provides several advertising solutions including:
> Programmatic

i > SEM

> OOH Advertising

i - Affiliation

> Native Ads

> Display & Video Ads
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PROGRAMMATIC ADS

s @ | alvexo
o ) i gausall
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Based on our proprietary ad formats,
contextual ads and display, and video filters
the user’s intent via relevant search
keywords, resulting in finely targeted ads |
and much higher engaged traders s ot 5 - /‘&7
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AFFILIATION

75 % +15%

Our focus is to generate sales and achieve

: our partner’s targets. Through planning,
implementing and monitoring both
influencer and affiliate campaigns, ink has a
track record of creating ROI positive
campaigns across the board. Partners like
i Farfetch, Expo2022, Namshi, Noon and
Adidas have counted on us to sell their
products through our platforms with
ongoing affiliate marketing activities




NATIVE ADS
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NATIVE ADS
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ELECTRONIC DIRECT MAIL

The new G platform:

Over 150,000 business and finance readers Siifen yout
across the middle east.

A better way to trade Bitcoin
the world's Mot exciling Crypiocurrenty

Sending targeted email campaigns to this
! database can maximize your lead

conversions through the funnel and also 0 et T \E
comes with re-targeting options. " o

This mass marketing is a great low-cost way
to send your offers directly to customers and

T
comes with no minimum spend or time

contract




CONTENT SOLUTIONS

RIS p—— bl sl Sulasll (nle Jolaiall caglill sga
Copy trading is the future of financial EToro duaio o alhil Cugll (ns

Interviews with your customers sharing best investments s by €0 e A 200 i A
practices and success stories punaSiandl oo il el ot i ey falimy

good Fra \ ‘ '

Content written in story style for inspiration
to new and existing customers

i OlivierDanvel * ) i
: Content available to publish on Zawya, ) ivier Jean Andre Danv ' :

sohati, Ounousa with back links to your
website for SEO

Helps recognize VIP customers and improves
overall retention

Available in English and Arabic.




GET IN TOUCH!
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